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The marketing system of the integral notes of the quality forming process of the final product on the oil-
enterprise, that cr
the economic estimations, the schematic structure of such a qualifier of estimations and also the single step 
algorithm of their forming.  
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The article provides the results of the analysis of the methodological foundations of marketing, define 

their place and role in the organization of the enterprise. It identifies the category of "marketing" and 
"marketing activities", considers the nature, purpose and functions of sales management of the agricultural 
enterprises.  

 

 

   
 

 
 

 

 

 

  

 


