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Summary 
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Income of a dairy products enterprise and sources of its increase 

//N.S.Belinska, Candidate of Economic Science, Vinnytsia National Technical 
University  

In the article the ways of increasing additional income of dairy products 
enterprises as a result of increases of different factors are considered. Calculations 
made show the necessity of analyzing various sources of additional income. It will make 
possible to optimize the expenses of the enterprise or to extend the sales volumes. 

Key words: income, cost price, sales volume, income influence factors, price, tax 
rate.  

 
 
 
 
 
 
 
 
 
 
 
 

                                                                                                                             


